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Abstract. By analyzing the studied socio-economic, it was observed that the recession and the 
economic crisis had negative effects, since the investments, both in public and in private sectors were 
not sufficient to cover all the needs. Also, it can be seen that local authorities had not enough resources 
and/or they were unable to create a coherent strategy for effectively combating the negative 
consequences of the economic depreciation over communities. So, the need for entrepreneurship skills 
of people, both through the need to develop the current business environment and the availability of 
people to attend and take advantage of later knowledge gained is more stringent. 
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Introduction. By analyzing the studied socio-economic, it was observed that the 
recession and the economic crisis had negative effects, since the investments, both in public 
and in private sectors were not sufficient to cover all the needs. Also, it can be seen that local 
authorities had not enough resources and/or they were unable to create a coherent strategy for 
effectively combating the negative consequences of the economic depreciation over 
communities, as in the number of disappearing companies in Romania was 4001 in 2011, 
186144 in 2010 and 43615 in 2009 (Statistics ONRC 2009, 2010, 2011, 2012). So, the need 
for entrepreneurship skills of people, both through the need to develop the current business 
environment and the availability of people to attend and take advantage of later knowledge 
gained is more stringent (Gibson et al., 2001). 
Aims and objectives. As result of the caring on the research, by gathering the 
necessary information, by analyzing and by interpreting them, there were pursued a series of 
theoretical and practical objectives, useful for the description of the area. The main aim of the 
research it was to understand the socio-economic impact of the training programs in the field 
of entrepreneurship, having as specific objectives both the study of their positive impact on 
the beneficiaries and the analyze of their influence on the area where the beneficiaries comes.  
Materials and methods. The target group consists of employees, entrepreneurs, 
persons who attended training courses in the field of entrepreneurship, residents of the 18 
urban areas with less than 50,000 inhabitants of the counties Arges, Bistrita-Nasaud, Mures 
and Suceava. The sample was formed by randomly selection of subjects of the total 
population, according to the database provided by Fundația pentru Promovarea Agriculturii și 
Economiei Regionale, Reghin (FAER). For determining the sample size it was chosen the 
simply, unrepeatable, un-alternative characteristic 20 question survey (Iluţ, 1997) based on 
SERVQUAL method, for an error limit of 2% and a probability of guarantee the results of 
95%. After the applying and verifying the questionnaires, there were validated and accepted 
for review a total of 194 questionnaires, with a number of 16 questionnaires upper the 
imposed limit of 178 (Merce et al., 2010). 
Results and Discussion. Based on the results of the study, there can be formulated a 
number of original statements guaranteed by original adaptation of questionnaire and by the 
target group. The results show the positive impact on beneficiaries of training courses:  
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- it can be seen that, generally, respondents had a rather moderate attitude on the 
benefits of participation in training courses, the only aspect that was seen as an immediate 
positive consequence by almost a half of the participants is the feeling that the attendance to 
the training has brought them more self-confidence. In fact, over 90% of respondents agreed 
(totally or partially) with this statement;  
- less optimistic are the statements referring to tangible and immediate benefits for 
beneficiaries: increased revenues and intention to start a business, where only one quarter of 
participants had a favorable opinion, while more than one third say they are in total 
disagreement with these statements. This can be explained by the fact that the benefits of 
participation in the courses are visible only on long period of time; 
- one of the benefits mainly pursued in the study it was the efficiency and 
effectiveness of entrepreneurship training courses to increase the beneficiaries' interest to 
actively engage in the economic environment by leaving their “safety zone” and by starting a 
business where to validate the newly gained information, knowledge and skills. The positive 
response rates, of one third of the beneficiaries, is a positive signal indicating the increasing 
trend of this intention. Since, in the same areas studied, intention to engage in 
entrepreneurship in 2010 was only 20% – according to the diagnostic study of the project – it 
can be noticed the positive benefit of entrepreneurship training courses on beneficiaries; 
- it can be noticed that as income of respondents increases, the perception of quality 
of offered information, decreases. This phenomenon can be explained by the fact that 
additional financial resources offers to the respondents the opportunity to participate and to 
access a larger and more diverse categories of information to ensure a higher degree of 
training. Moreover, the lower is the income of the beneficiaries, the more favorably they 
consider accessibility, this can be attributed to the large number of human resource 
development programs carried out in recent years, mainly addressed to vulnerable groups. 
Conclusion. To measure the impact of services is difficult, first of all of their lack of 
material, and second of all the subjectivism of the beneficiaries. The expectations of the 
customers related to services are influenced by different factors such as: past experience, 
recommendation, media, friends and others. The conclusions of the research includes the fact 
that there are serious limits in estimating impact on short time, as the conditions (social, 
economic, cultural etc.) evolve and information and skills gained are useful mainly to face 
these changes. 
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